


Event Types 
Type Characteristics 

Mixers 1:1:1 Easy, cheap, money maker w/ sponsors 

Rallies 
Joint activity  

On-site 
Supporting, Awareness, Visibility 

Forums /  

Round Tables 
Many : Many 

Small to medium, medium cost/difficulty,  

can make money w/ sponsors 

Committee  
meetings 

Work /  
organizing Harnessing Volunteer, advancing agenda and goals 

Open House Awareness Awareness, visibility, alliance-building 



Potential Tools for Consideration 

  These are not fully assessed...  
  This is a quick brainstorm to profile what is 

available, what seems affordable at our maturity 
level 



Wild Apricot 
  Website 
  Membership 
  Event mgt. 
  Membership level 

access 
  Blogs, forums 



Constant Contact 
  Enhanced email  

marketing 

  Tracking 

  Subscribe/unsubscribe 



Social Media 



Peer 
 website 



Feedback on this presentation 

Some are ready to sign up now for efforts (visitor) 
We should tap into other orgs that have grass roots 

(Morgan) 
We should raise the money first.After that, leverage other 

org’s grassroots ability /competency (Betts) 
What are the low hanging fruit we can do now? 
We need a place to direct those unsolicited requests to 

volunteer (Coffee) 
What are next steps / let’s go down this road (Celia, 

Frank, Glenn) 


